— o IN MIEDIA WE TRUST

r r m r The 2012 Edelman Trust Barometer shows an overall decline in trust globally, with steep declines in the levels of trust
in government and business. Government is now the least trusted institution, trailing business, media, and NGOs.
2012 | ANNUAL GLOBAL STUDY Business experienced fewer and generally less severe declines in trust, but has its own hurdles to clear — notably that

CEO credibility plummeted. Media was the only institution to see an increase in trust over the past year. For the
fifth year in a row, NGOs are the most trusted institution.

M E D I A O N LY I N ST I TUTI O N Global trust in media is now above 50 percent. The rise in media likely resulted from the solid coverage
of financial turmoil, corporate crises, and political upheaval around the world, as well as a commitment

T 0 S E E T R U ST I N c R E A S E to innovation and engagement across all media platforms.
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People around the world are seeking news

and information from multiple sources — the c R E D I B I L I TY S E ES

level of trust in media varies by country.

The credibility of CEOs and
gov’t officials experienced a
massive decline while a
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dramatic rise in credibility.
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People now look across traditional, hybrid, social, and owned media for
news and information, and trust each type of media differently.
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The 2012 Edelman Trust Barometer is the firm’s 12th annual trust and credibility survey. The

survey was produced by research firm StrategyOne and consisted of 20-minute online interviews 0 0

conducted from October 10 - November 30, 2011. The 2012 Edelman Trust Barometer survey } 23 A’ INFORMED PUBLIC } o1 A’ PARENTS
sampled 25,000 general population respondents with an oversample of 5,600 informed publics in

two age groups (25-34 and 35-64) across 25 countries. All informed publics met the following cri-

teria: college-educated; household income in the top quartile for their age in their country; read or TR UST IN Soc IAL M ED IA (G LOBAL 44%)

watch business/news media at least several times a week; follow public policy issues in the news
at least several times a week. This year Informed Publics were surveyed via online methodology

for the first time. } 58% BRIC } 35% EU
The countries included in the survey included: Argentina, Australia, Brazil, Canada, China,

France, Germany, Hong Kong, India, Indonesia, Ireland, Italy, Japan, Malaysia, Mexico, the Neth-

erlands, Poland, Russia, Singapore, South Korea, Spain, Sweden, the UAE, the UK, and the U.S. TRUST IN OWN ED M ED IA (G LO BAL 41 %)

For more information, visit http://www.edelman.com/trust.
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